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China (Guangdong) International Tourism Industry Expo
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BffE: 2018F9B7H-9H9H Date: September 7th —9th, 2018
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Venue: Zone A, China Import and Export Fair Complex, Guangzhou
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Explore China's Top Tourist Source Market
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Host | Tourism Administration of Guangdong Province
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Organizer | Tourism Development Promotion Center of
Guangdong Province
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Executive Unit | GZL International Travel Service Ltd.

fhibefs | N ZiRERE RESEIRAE
Co-organizers | GZL International Conference and Exhibition Services Ltd.
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Guangdong Xinji Huazhan Exhibition Co.,Ltd.
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Scan CITIE Wechat
for more information
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China (Guangdong) International Tourism Industry Expo (hereinafter to be
referred as "CITIE"), has been successfully held for 13 years since 2005, Based on China's most important source of tourists,
CITIE focus on both B2B and B2C market to attract worldwide high—quality tourism destinations, service providers and
suppliers, which is a professional platform sharing information, purchasing product and business development for exhibitors
and buyers. With years of brand development, CITIE has become the largest—scale and the best market—oriented
international tourism exhibition in China.
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Guangdong is one of the most comprehensive economic strength, market openness and dynamic provinces which
total consumption accounted for 11% in China. Therefore tourism market in Guangdong is full of huge potential.
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The only province with over 100 million
Total number of GDP ranked first in the resident population in China.
country for 29 years
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Exceed Australia ranked 14th in the world Guangdong permanent population reached 109 million

which was the total population of Italy and Spain

National Strategic Deployment
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Total consumption ranked first in China
which accounted for 11%. J uangdong-Hong Kong-Macao Greater Bay Area
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The only province with railway passenger capacity ﬂﬁéﬂi “U2h RS 3EmE"

_ exceeded 200 million person time. Cover 219 waypoints to build "12-hour air
HWE20165FE, THRHKBE LS BIZIAS53508 traffic circle” around the world.
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Railway operating mileage of Guangdang HEFMEEREAS3.BHAE) , RHEEH1.061ZA

reached 5535km in 2016 (Include high-speed
railway 1447km)

Mileage of civil aviation routes in Guangdong reached
2.5523 million km (include international mileage 834300
km), and passenger traffic reached 106 million people.
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Asian cities are at the forefront of tourism growth over the next ten years, and Guangdong will become
one of the most important tourist source markets, tourist destinations and industrial cluster areas in
the Asia-Pacific region.
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Guangdong group reception tops three in China domestic, inbound and outbound tourism market.
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Top three areas in China domestic tourism market Top three areas in China inbound tourism market Top three areas in China outbound tourism market
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Source from the 2017 national travel survey by China National Tourism Administration.
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With the world average growth rate at 4% per year, and Asia Pacific at 5.8%, both Guangzhou and Shenzhen in Guangdong
province respectively reached 13.1%, 10.1% outpacing the regional and global average.
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Top 10 Cities in Annual Growth Rate of

8
World Tourism Income 2017 "
HIERE: 2017EERRFRIRTIESS (WTTC) HARIRS 41
Source from 2017 WTTC report 2
0
- 2 » > . S &
9§° ° é\’b é\\o% @Jb m“sa Qéo 'i?é\ & \-"’&
§0(‘ @‘:,% e ;&S’ ('Fe‘ @3‘\ ‘\é\ O 3 25_)-;
F & F W F ¢ g P
LS ¥ ¥ b & T & 8



BERXEXEXRNERSRINE, SATRERZRREFRNMBINEED , FPEigH it RERFE M,
Guangdong-Hongkong-Macao Greater Bay Area has officially become national strategic deployment,
which have ability to promote the effciency of global resource allocation and international influence,
gradually turn into a world-class tourism attraction.
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Guangdong-Hongkong-Macao Greater Bay Area
. 56.000FHLE Area: 56,000sq.km
BEIREFRME: 13000235t GDP: US$1.3 trillion
AL: 66727 Population: 66.72 million
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Administration: 9 cities and 2 SARs Zhaoqging 8K
(Hong Kong and Macao) _| Area: 15,006 sq.km Guangzhou M
GDP: USD 30.2 billion Area: 7,436 sq.km
Population: 4.06 M GDP: USD 284.6 billion :
? Population: 14.04 M Huizhou |
Foshan fLL Area: 11,159 sq.km

GDP: USD 49.5 billion
Population: 4.78 M

Area: 3,875 sg.km
GDP: USD 125.3 billion
Population: 7.50 M Zhaoging

Dongguan ZR&
Area: 2,512 sq.km
GDP: USD 99.1 billion
Population: 2.85 M

Zhongshan HLl

Area: 1,770 sq.km _
GDP: USD 46.4 billion Dongguan =
Population: 3.23 M

Jiangmen ;Ij7]
Area: 9,554 sq.km
GDP: USD 34.8 billion
Population: 4.54 M

Shenzhen ;&
= Area: 2,007 sq.km
GDP: USD 283.0 billion
Population: 11.90 M

o Hongkong &i&
Zhuhai ¥5i8 ! . Area: 1,104 sq.km
Area: 1,696 sq.km Macao &[] GDP;: USD 319.3 billion
GDP: USD 32.3 billion Al Area: 29.2 sq.km Population: 7.37 M

Population: 1.68 M GDP: USD 44.7 billion
ﬂ Population: 0.64 M
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CITIE is China's largest comprehensive international tourism exhibition.
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Total project investment
RMB 78.9 billion
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Gathering all the most influential tourist destination in the world, to build up a world-class trading

and exchange platform.
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Under regional cooperation, CITIE 2018 is to build up Guangdong—Hongkong—Macao Greater Bay Area Pavilion, and
centralize worldwide tourism resources to create Guangdong International Friendship Province Pavilion, ASEAN Culture and
Tourism Show, EU—-Guangdong Tourism Pavilion, Latin Countries Cooperation Pavilion. Meanwhile, with holistic tourism,
CITIE will focus on study tour, home stay travel, sports tourism, industrial tour, cruise tour and smart travel into different

theme areas to improve new industrial integration and cultivate new consumption hotspot.
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The Grand Tourism Carnival, an excellent platform for reaching win-win cooperation.
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Professional buyers Exhibition area (m¥)

SREASHREZ—) ARKSEH. &%

TA#E, HENSELRNGE “+—" ESEMRESTIMRE - RRE, HREM FRIRESEDS.

National top hundred travel agencies and online operators will be introduced to destinations, suppliers to establish partnership
before exhibition. During the exhibition, cooperative scheme could be carried out to presale products for the upcoming China

Golden Week and China Spring Festival at the hottest Tourism Hypermarket Hall.
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High-quality buyers group from Top 100 Travel Agencies will participate more than 1100 appointments.
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3,000 Domestic and overseas hosted buyers from Top 100 Travel Agencies will be invited to make appointments through
Pre-schedule Matching System (PMS), which effectively improve the conversion rate of commercial cooperation.
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What type of companies do the buyers work for? How influential are our visitors in purchasing?
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Influencer, 36%

B TELBAANRFTREFTFS, LHRMKHTILES, SI9KRRERER.

World's leading release platform for tourism products, latest industry trends to guide the new future.
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In order to build bridges between G2G, G2B, B2B and B2C, various kinds of forum, press release, technology promotion and other

activities will be organized to improve cooperation and development of all parties. CITIE is a platform to realize the latest demand
of Chinese tourist market and to acquire industry from around the world.
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ality-oriented tourism cooperation d tourists
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Guest Salon Talk
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e and Supporting Activities 2018

FEEXMNIREE Guest Country of Honor Day

EEREFESEREETRAS The 4th China (Guangdong) International MICE Exchange Conference
I ZE-ZEERIFAIRTES  ASEAN-Guangdong Tourism Resource Matchmaking

I ER-ERMIREAS TS EU-Guangdong Tourism Exchanges Seminar

BEERACEXIRRHETS Guangdong-Hong Kong-Macao Greater Bay Area Tourism Promotion
&N BREIEST New Products Launch and Destination Promotion

ibition Category

biRHE R B heiH# 144 Tourism Administrations

fEiiFE ) Tourism Enterprises

Az SR BE4E Airlines and Cruises

AL . ERERESINESIFET Hotels, Resorts and Convention and Exhibition Venues
=X=4. ERAREEIRHEEF Scenic Spots, Theme Parks and Tourism Real Estates
1FEEREI Characteristic Catering Companies

hRiEFHE4A Tourism Media

RIS ARSS Honeymoon Services Organizations

R ER F 55 B BBk 1l Tourism E—Business and Internet Companies
®iHF{REE B2 $R4T Travel insurance Organization and Banks

S R A 40 &6n Tourism Products and Souvenir
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2018F9H5H (A=) : A pE L =
September 5 (Wednesday) 09:00~17:00 Register/ Move-in
201859868 ( AN ) . , iERR/ AR
September 6 (Thursday) 09:00~17:00 ;Registerl Move-in
2018F987H (BAH ) ’ . FHENEU/FRE
September 7 (Friday) 09:00~17:00 Opening Ceremony
September 8 (Saturday) - : The 4th China (Guangdong) International MICE Exchange Conference
2018F9H9H (AH ) 09:00~16:00 EREBERE R
September 9 (Sunday) L Summary / Move - out

i LLERRUASEL , STiEAL

Note: Further notice will be given if there |s any change.
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¥ 18,30075/9m° 2 PERIMIERRE ¥9,00075/9m"
_ China Holistic Tourism Hall
1.2 “—H—i8" EFRREE Standard Booth Standard Booth
) : RMB 18,300/9n 3.2 KARIRFFERIFIE RMB 9,000/9m’
Belt and Road International Tourism Hypermarket Hall
Tourism Hall i ( 36m'E ) e o = Seih( 36mEE )
¥17.1007%/9nr 4.2 ﬁﬁ;ﬁ_ﬁnnftﬁ%i‘iﬁ ¥ 8,6007%/9n7
Raw Space(Minimum 36m’) Tourism Gifts and Time- Raw Space(Minimum 36m’)
RMB 17,100/9nr honored Brands Hall RMB 8,600/9m°
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i
! Organization Committee of CITIE 2018

E R ZREfDomestic Exhibitors EixRE & International Exhibitors
#irt Simmy Huang 33+ Kyra Guan #irtCola Huang it Jasmine Lee
HiE/Tel:+86-20-22386741, 22386644 1% Tel:+86-20-22386711. 36139619
HiF#6/Email: huangsm@gzl.com.cn; guanjy@gzl.com.cn

458 L F Hosted Buyers
Z|\HCoco Li {8/ Shelly Tan
BIiE/ Tel: +86-20-36133357, 36559854

ER#E/Email; huangjunyin@gzl.com.cn; limj@gzl.com.cn  #B7&/ Email: gies—likeying@gzl.com.cn; tansl@gzl.com.cn
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